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Design Strategy
The ethos behind the Tri-State Coal Cats

The overall objective for the Tri-State Coal Cats visual brand identity is to ensure that the 

look speaks to the location of Tri-State (West Virginia, Kentucky, and Ohio). Rooted in West 

Virginia, the coal mining motif is a strong representation of the home state and region. The 

alliteration/wordplay of Coal Cats makes for a one-of-a-kind team name across all sports. The 

design system follows suit. Through research of other cat and miner visuals, each placement 

and object of our identity is strategically illustrated to have a look of our own, to stand out. 

Moving forward, you will see a completely unique, custom, and unified visual brand identity 

for our Tri-State Coal Cats baseball organization.
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