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FEROCIOUS FUN LIVES HERE!

SINCE 2004, the Fisher Cats have teamed with business
partners from the greater New Hampshire community to
connect and engage with fans of all ages.

The Fisher Cats Entertainment Experience offers
AFFORDABLE FAMILY FUN, enabling businesses to
showcase their brand and share their message directly

with our fans
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B Fisher Cats Foundation Scholarships

B Tickets for Kids V
B Reading Challenge Il I[lll!‘!ll! !"ﬂlli!ll“l )i
B Granite State Baseball Dinner

B Oral Health Challenge




FISHER GATS FAN BASE

AGE MARITAL STATUS OCCUPATIONAL
Sl STATUS
s6.55 . & INCOME
49%
N w EMPLOYED EMPLOYED
FULL-TIME PART-TIME
MARRIED SINGLE 46% 18%
56 & OLDER 56% 34%
30%
CHILD 2-1 33% WHITE COLLAR
\4 o0 CHILD 12-17 18% m ALY
T+ CHILDREN
IN HOUSEHOLD 34%
26-35 19-25 18 & UNDER Ml 2+ CHILDREN

6% 4% 1%

IN HOUSEHOLD  19% 9 BLUE COLLAR
19%

HEAD OF HOUSEHOLD

INCOME OF
ATTENDEES $75,000+
61%

SOME HIGHER ED
SEASON 8 ™

HILLSBOROUGH..... 44%

MERRIMACK.......... 17%
COLLEGE GRADUATE
ROCKINGHAM....... 14% HIGHLIGHTS s 37%
MIDDLESEX............ 5.4%
STRAFFORD.d..........
FOLLOWERS
ON TWITTER
FOLLOWERS ON
FACEBOOK NHFISHERCATS.COM PAGE VIEWS
e A SINCE DECEMBER 2021
cAl:BAOLL
OVER

FOLLOWERS ON INSTAGRAM

DONATED TO CHARITY SINCE 2006

MERRIMACK v OVER
17% 3%
ROCKINGHAM FANS THROUGH THE GATES
4% TOTAL PLAYERS THAT
HILLSE.%/EOUGH HAVE REACHED THE MLB FOR NON-GAME DAY EVENTS

EMAIL OPEN RATE

PRI ESEX UNIQUE VISITORS TO NHFISHERCATS.COM

WORCESTOR
1%

VISITORS TO DELTA
DENTAL STADIUM YEARLY

BOOKS READ WITH OUR READING
CHALLENGE SINCE 2010
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Dinner on Deck
Pavilion

Plaza

Tiki Bar

Party Deck
Birthday Parties
Kid’s Play Area
Hydration Station




EVENTeSPONSORSHIRS

B Game Sponsorship

B STEM & Education Days
B Princess Breakfast Series
B Bark in the Park

B Theme Nights

B Copa de la Diversion
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IGNAGE

STICK AROUND
FOR POSTGAME
FIREWORKS!

FOLLOW US RS X
— ONSOCIAL! T "
= () @NHFISHERCATS S Ay T W :
P MANGO I ;
= @Oensiercats  [EEEEEEEEEIEE \ i B .
H

_ EXPERIENCE THE DIFFERENCE, |"

Bl Outfield Pad Wraps ‘
B Digital Video Board E
W LED 3

B Stadium Fascia
B Stairwells
B Concourse Signs
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YOUR HOME AWAY FROM HOME PLATE
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B Social Media Contests
B Co-Branded Posts Interactions per Post per 1,000 Followers —
B Email Newsletters e P High Single-A
B Radio - 5 Affiliates cor | $g oo
B Website - Over 330K ; ss7 | @ s19
Unique Visits in 2022 504 402

, 478 S, 389
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B Avg. of 138 Viewers/
R | Audience Growth (relative change in followers) \ __ f |

o - 2 4K F O” OW ers Triple-A Double-A High-A Single-A

- 20K Followers

© - 27K Followers
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Fishercats Team up with Bellwether for your home loan needs!
#FisherCats #GetInTheGame #BellwetherCCU




Concourse Tabling
Sampling

Promotional Giveaways
On-Site Branding
Vehicle Displays

PAUL THE
PLUMBER

SERVICE WITH A SMILE
ing =Drain Cleani

12866437:7039 S

COMPETE ON
OUR ESPORTS

NEW/HAMBSHIREJFISHERIGATS




Dinner on Deck
Pavilion

Luxury Suites
Party Deck




Treat your employees, clients, friends and family to a night
of Ferocious Fun and a catered event at the ballpark.
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GAME
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B Between Inning
Promotions

B Community Based
Initiatives

B Promotional
Giveaways

B Pre & Post Game
Promotions

B Fireworks




New Hampshire Food Bank
Twenty Five Thousand 00/,

ahank.com
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WEJLO0KSEORWARDITO
PARTNERINGJWITHRYOU

THISISERSON A

603-641-2005 ' NHFISHERCATS.COM @ O
<> DOUBLE-A AFFILIATE OF THE TORONTO BLUE JAYS - &



