
LYNCHBURG HILLCATs

PARTNERSHIP OPPORTUNITIES



The Lynchburg Hillcats are 2025 Carolina League Champions and secured their ninth 

league title with a win over the Columbia Fireflies!  Powered with a stacked draft class and 

many Cleveland Top Prospects, the Hillcats finished the season with a Carolina League 

best 70 wins.  The Hillcats also saw two alumni make their debuts in Major League 

Baseball during the 2025 campaign.

BACK ON TOP!



stadium renovation

ÅStadium was built in 1939 and is the 5th oldest MiLB 

ballpark in the country

ÅFirst exhibition game in the stadium was between the New 

York Yankees and the Brooklyn Dodgers in 1940!

ÅThe stadium played host to many Major League baseball 

exhibition games throughout the 40's and 50's

ÅDue for a $5 million renovation during the offseason 2025-

26 to include a 2nd level Sky Lounge, Carnival Zone, Dining 

Rail Seating, and a 3rd Base 21 and over bar.

ÅWatch the Renderings

https://pendulumstudiollc-my.sharepoint.com/personal/lizzy_calvert_pendulumkc_com/_layouts/15/stream.aspx?id=%2Fpersonal%2Flizzy%5Fcalvert%5Fpendulumkc%5Fcom%2FDocuments%2FAttachments%2F20250220%5Fvideo%20walkthrough%2Emp4&ga=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E163473e2%2D7347%2D40bf%2Db6be%2Dd6e50f860dd1
https://pendulumstudiollc-my.sharepoint.com/personal/lizzy_calvert_pendulumkc_com/_layouts/15/stream.aspx?id=%2Fpersonal%2Flizzy%5Fcalvert%5Fpendulumkc%5Fcom%2FDocuments%2FAttachments%2F20250220%5Fvideo%20walkthrough%2Emp4&ga=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2E163473e2%2D7347%2D40bf%2Db6be%2Dd6e50f860dd1


new ownership

ÅDuring the fall of 2024, the Elmore Sports Group sold the 

Lynchburg Hillcats to Dylan Narang and the Narang family.

ÅNarang served as a minority owner of the Albuquerque 

Isotopes before selling his stake at the start of 2024.

ÅNarang obtained degrees from UVA's School of 

Commerce, Georgetown University, and Chapman 

University.

ÅNarang also served in the US Army and is currently the 

owner and creator of his media production company, 

Foggy Bottom Pictures.



AFFORDABILIT Y

Å78% of adult Minor League Baseball fans are homeowners

ÅAlmost half of MiLB fans have a household income of $75,000 or more

ÅApproximately half of MiLB fans have children under the age of 17 

living at home. More than 30% have two or more children under the 

age of 17 living at home

ÅThe Club Survey results looked at the average cost for fans to attend 

MiLB games

ÅDetermined by cost for one adult ticket, one child ticket, one beer, 

one soda, one hot dog, and one parking pass

ÅThe Hillcats  had an average of $82.50 which ranked #2 in the Carolina 

League and Top 25 in all of  MiLB in affordability

ABOUT THE FANS

2024 club survey results



https://www.facebook.com/LynHillcats https://www.instagram.com/lynhillcats

social media

26K LIKES 12.1K LIKES

https://www.facebook.com/LynHillcats
https://www.instagram.com/lynhillcats


ATTENDANCE

Hillcats rely heavily on 

group and corporate 

events to fill seats making 

up 22% of the overall 

attendance!

GROUP TICKETS SEASON TICKETS INDIVIDUAL TICKETS

Our most committed fans 

make up 23% of the 

overall attendance!

Over 55,000 fans came 

through gates during the 

2025 season using single 

game tickets for 55%!

100,104 OVERALL



HILLCATS PROGRAMS

Hillcats added over 2,000 new 

E-newsletter members in 2025!
E- NEWSLETTER

14,629 MEMBERS

KIDS CLUB
3,140 MEMBERS

Added 900 kids to Southpaw's 

Kids Club during the season for 

a total of 3,140 members!

SILVER SLUGGERS
828 MEMBERS

Added 700 new Silver Sluggers 

in 2025 for a total of 828 

members!

READING PROGRAM
19,500 participants

Accomodated over 19,500 kids 

in the revamped Reading 

Program!



Partnership benefits

1

2

3

In addition to associating with a local, community-first organization, 
companies that partner with the Hillcats realize benefits that 
enhance any marketing, promotional, or corporate outreach 
campaign.

The Hillcats go to great lengths to understand the goals of any 
partnership. With this information, our sales and marketing team will 
put together a package that will meet the needs of any campaign. 

All partnership details are identified, cataloged and presented 
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partner determine the success of this collaboration.

ENHANCEMENT

UNDERSTANDING GOALS

PROOF OF PERFORMANCE


